YOUR GATEWAY TO THE INTERNATIONAL COMMUNITY		

MEDIA KIT 2014 - 2015

MEDIAKIT

YOUR GATEWAY TO THE INTERNATIONAL COMMUNITY

YOUR GATEWAY TO THE INTERNATIONAL COMMUNITY

MEDIA KIT 2014 - 2015

MEDIAKIT

Ackroyd Publications

50 years of
international excellence

Monique Ackroyd in the ﬁrst issue of
The Bulletin, September 21th 1962

ING joined hands to launch xpats.com, the
definite online resource for international
residents and visitors. Seven years later and
headed by her son John Stuyck, Ackroyd
Publications merged into the Corelio media
group. A move in line with Corelio’s strategy
of converting quality content into attractive
target groups for advertisers. Today, Ackroyd Publications is the leading publisher of
Gateway to the
successful media such as WAB, Newcomer,
international community
Expat Directory, Flanders Today, and the
Monique Ackroyd, the publications’ found- websites xpats.com and The Bulletin.be. The
er, set up the company in 1962 to help the company also regularly organizes events for
international community integrate in Bel- the international community in Belgium, such
gium. In 2000 Ackroyd Publications and as the Welcome Fair and Election Night. 

YOUR MESSAGE,
OUR MISSION
Digital, online, print, events... we offer a dynamic portfolio with a strong cross-media focus
and put all our resources at the disposal of both
reader and advertiser. Our partners are in the
right place to organise umbrella campaigns in
which our brands co-operate on websites, special
editions, newsletters, custom media and events.
With our advertisers, we can produce customertailored proposals that perfectly reflect your
brand and message.

expat
time

Summer 2013 • n°2

Essential lifestyle and business insights for
foreign nationals in Belgium

magazine

Ten years earlier, the first issue of The Bulletin was launched from a basement of an
Uccle home. Eight pages long and costing a
mere five Belgian francs, it rapidly developed
into the finger on the pulse of a fast growing
community of international arrivals and
visitors. NATO’s move from Paris to Brussels and the expansion of the EEC enabled
The Bulletin and its Publisher to grow into
a recognized media house, covering urban
life, Belgian politics and expat lifestyle in a
growing number of titles.

From now on, non-Belgian,
English-speaking residents
have a voice of their own.
That voice: The Bulletin

spring 2013

“Bring your children, bring your grandmother and – just in case – bring your
umbrella!”. It’s 1972 and Brussels’ international community successfully
rallies to a protest picnic to ban traffic
from the Grand’Place! The instigator?
Ackroyd Publications, a relatively young
publisher for Brussels’ English-speaking
community.

SPIROU AT 75
THE YEAR OF THE BELLBOY

IntervIew

“This is a period
of fundamental
change”
Redu:
The ﬁnal frontier for
spage-age start-ups

CAtherIne stewArt
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International,
Interel Group

Go West Invest:
Supporting ﬁlm in Wallonia

In thIs Issue
Investment challenges
Hit Belgian dance festival
goes international
The nomad lifestyle
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Your audience, our mission

Unique insights into the
international community
Did you know that there are 263.500
foreign residents in Belgium working
for the European institutions, international companies, organizations and
NGO’s? A diverse group, representing
over fifty nationalities – but bound by a
common language. And on average they
earn 6.400 euro a month… net! How do
Monthly income
we know? Because we asked them…
The average net income per household of
In October 2010 Ackroyd Publications - in our audience equals 6.400 euro, providing
a joint effort with Corelio, Belgium’s largest our partners access to a community with
newspaper publisher – and online research unparalleled purchasing power.
facilitator Ivox mounted the largest survey
of the Brussels international residents
17%
6%
community ever. Over the course of two
More than
Less than
€8.000
€1.000
months, 3.717 readers were invited to share
their experiences of the international scene
21%
in Brussels. In total, over 36.000 minutes
€5.000 to
were spent on filling out our survey, offering
€8.000
31%
truly unique and valuable insights into the
€1.000 to
25%
€3.000
expat community.
€3.000 to €5.000

As interesting as the demographics of our
readership are, it is their spending habits
that set them apart. With one reader out
of four having a net household income of
over 7.000 euro a month – the average in
the survey is 6.400 euro - there is a lot to
spend indeed. Over the coming twelve
months, 25% of our readers will buy new
home furnishing, 24% plan on buying
digital products (with a strong emphasis
on notebooks and tablets), while 20% have
a new television, digital camera or similar
in their sights.
We’re happy to share more information on
our international audience. Contact your
sales representative for in-depth information on the Belgian expat-community. 

Origins & language
Brussels’ expat community represents
more than 50 nationalities. Over 70% of all
respondents claim English as their mother’s
tongue; all others indicate the language of
Shakespeare as their second language.

28%
Other
non-European

15%
Other
European

3%
Germany

7%
Ireland

13%
USA

24%
United
Kingdom

10%
Scandinavian countries

Profession

Residence

Over 60% of our readers hold a decisionmaking position, both in private and public
service, expanding their influence not only
to their household, but also their professional surroundings.

More than half of the 263.500 foreign residents in Belgium, have been living within
our borders for over 7 years. Their average
length of stay equals 5.4 years.

13%
Senior
management

31%
Middle
management

17%
Clerical

14%
Non-working

9%
Selfemployed

16%
Consultant

7%
One to
two years

7%
Less than
one year

52%
More than
seven years

10%
Two to
three years

13%
Three to
five years

11%
Five to
seven years
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The Bulletin.be

The essential
digital guide to Belgium
Our digital portfolio offers a daily reach
that is unequalled by any. We have chosen to focus on developing this strong
community- and service-oriented digital
presence, with online publications offering up-to-the-minute agenda information, jobs and property in a community
that encourages networking and recommendations.
As from 1998, Xpats.com was established by
Ackroyd Publications adding jobs, services
and classifieds to an already impressive
inventory. Visitor appreciation is reflected
in high loyalty-numbers. According to our
most recent Analytics, we reach over 50.000
unique visitors every month, spending approximately 4,5 minutes on the site. While

traffic originates from all over the world,
more than half of daily connections are
made from within the Brussels region.
Our websites attract newcomers, soonto-be-arriving permanent or temporary
foreign residents, tourists, cosmopolitan
Belgians, the international community
living & working in Belgium. As the first
International Community oriented website
to launch in Belgium (1998), Xpats.com &
Thebulletin.be has grown into an interactive community for sharing information,
deals, entertainment, references and contacts. Our newsletters inspires over 18.000
subscribers daily or weekly with highlights
from the news, top job ads and guides to
living and working in Belgium.

Facts & Figures
Our visitors represent over 40 different nationalities, predominantly British, Americans and Scandinavians. Almost 60% of
our readers stays in Belgium for more than
7 years and continue to visit TheBulletin.
be throughout that period. TheBulletin.be
draws its visitors from both residents and
visitors. Each year, around 55.000 international meetings are being held, leading
to over 50.000 stay-overs per night in the
Brussels region . 
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The Bulletin Specials

Living and
working in Belgium
New residents may find settling in Belgium
quite the challenge. Languages, politics
and culture appear to be shifting from a
dynamic melting pot to incomprehensible
chaos. This is where our specials jump in,
bringing its readers information on how
to settle down and flourish in Belgium.

The international community of Brussels
accounts for more than 300.000 people,
renewing itself every 5,4 years. Ranging
from the European institutions (40.000) and
lobbyists (20.000), through the largest concentration of diplomats worldwide (5.250)
and over 2.000 international companies,

Brussels is one of the prime global hubs of
the world. Our specials are printed in over
15.000 copies, appears once or twice a year
and targets new international arrivals in
Brussels and Belgium . 

• Hands-on advice plus expat experiences
• Coaching, training and business schools

Business Guide

• The coolest workspaces in the capital
• Networking: social and business connections

woRKING
IN
bElGIuM
A practical guide to
self-employment and
starting a business

aUTUmn 2013
€4,95
DEPOT BRUXELLES X

EXPERT ADVICE foR woulD-bE ENTREPRENEuRs

The Bulletin Newcomer

The Bulletin Expat Directory

The Bulletin Business Guide

The Bulletin Newcomer is the essential survival kit to all international arrivals, guiding them through every essential decision
as well easing the process of settling down
in their new home. Whether this involves
choosing a new school, picking a restaurant
or finding a new residence, Newcomer is the
first line of information for about 60.000 annual new arrivals. The Bulletin Newcomer
gathers listings of clubs & associations,
schools, churches, real estate agencies, fashion stores, restaurants, information points,
emergency centers and expat-friendly companies, etc…

The logical companion for The Bulletin
Newcomer, Expat Directory is the most
complete listing of all points of interest for
international arrivals and residents. This
comprehensive listing of all clubs, associations, schools, emergencies and expatfriendly companies and corporations is as
essential to all expats as their mobile phone or
credit card. The Bulletin Expat Directory is
published once a year and sent to all our subscribers, major companies and organisations
as well as newsstands. With an enhanced
online presence, this is a unique opportunity
to stay in your customers’ focus.

The Bulletin Business Guide is a new publication to help expats navigate self-employment and starting a new business in the
country. In this guide we outline the nittygritty of the bureaucracy that has to be navigated and explore ways you can develop your
skills, draw support from myriad Belgian
and community organisations, and discover
new ways of networking and co-working.
Rules and regulations are also continually
changing so we suggest that you keep abreast
of new practices via the websites listed.
Throughout the magazine we profile people
from the international community who are
working hard to transform their dreams of
entrepreneurship into reality.
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Our rates
Display advertising

Leaderboard
IMU
Skyscraper
Splashpage

Sponsor package

€8.100
Leaderboard 300,000 impressions / year
Leaderboard in 6 Newsletters

High Impact Sponsor Package

€10.440
Leaderboard 300,000 impressions / year
Leaderboard in 6 Newsletters
Full page in 2 print publications

One page in special (print)
Unique LB in newsletter
75,000 Leaderboards

Cross media packages

normal page
€ 1.950,00
€ 750,00
€ 2.250,00
€ 4.950,00

discount
15%
15%
15%

Net
€ 1.657,50
€ 637,50
€ 1.912,50
€ 4.207,50

Two pages in special (print)
Unique LB in newsletter
75,000 Leaderboards

normal page
€ 3.900,00
€ 1.500,00
€ 4.500,00
€ 9.900,00

discount
25%
25%
25%

Net
€ 2.925,00
€ 1.125,00
€ 3.375,00
€ 7.425,00

Three pages in special (print)
Unique LB in newsletter
75,000 Leaderboards

normal page
€ 5.850,00
€ 2.250,00
€ 6.750,00
€ 14.850,00

discount
40%
40%
40%

Net
€ 3.510,00
€ 1.350,00
€ 4.050,00
€ 8.910,00

Newsletters:

Unique Leaderboard
€ 750,00
€ 750,00
€ 750,00
€ 750,00

Dedicated
€ 2.250,00
€ 2.250,00
€ 2.250,00
€ 2.250,00

Advertorial

€2.500 / full page in print publication and Online advertorial - € 2.000
+ newsletter to boost traffic € 750

Jobs

Job online four weeks
Job online two weeks

Real Estate IMU

IMU pricing + 25% preferred placing

Daily
Classifieds
Events
Real Estate

€ 30 CPM
€ 35 CPM
€ 25 CPM
€ 950 /week

+ content + value proposition
+ content + value proposition
+ content + value proposition
+ content + value proposition

€400,00
€ 275,00
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Flanders Today

An international audience for
your multi-channel message

Flanders Today launched in October of 2007
– exactly six years ago – to provide an international audience with news and information
on Flanders and Brussels in English. The
rate at which they subscribed to this weekly
newspaper astounded everyone; Flanders
Today went from 14,000 copies a week to
28,000 copies – and counting.
That proved what we already suspected: that
Flanders Today was filling a gap in the media
landscape. Other English publications were
focussing on Brussels. And if expats were
partaking of local media, it was usually the
French-speaking press. But in Belgium, that’s
only half the picture.
The Flemish government decided to fund a
newspaper that would provide news, business, politics and culture coverage focussing specifically on Flanders and its capital
city, Brussels. So week after week, Flanders
Today delves into Flemish government
policies, municipal concerns, the region’s
economy, the work of Flemish artists and just
where to go to get a good beer. Flanders Today

Flanders today

october 16, 2013

#302

2

erkenningsnummer P708816

Flanders Today is a weekly Englishlanguage newspaper, website and mobile
app published and written by Ackroyd’s
journalists. Part of Mediahuis, one of
Belgium’s largest media groups, with
holdings in a vast number of communications platforms, including print and
webmedia, television and radio.

current affairs
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Flaxtastic

In Flanders Fields

Art is life

New uses for
the grain from
West Flanders
is reviving the
market
7

Flemish schoolchildren dig soil
to send to London for a new
memorial garden

Compagnie Cecilia’s Arne Sierens
on his fascinating approach to
writing plays

10

12

Second-class teachers
Linda A Thompson

ast October, Laurien Stuvers learned that the school
she had been teaching at for six months wouldn’t be
hiring her full-time. For Stuvers, the news came as the
final straw. Since graduating from the Provincial Hogeschool

Denzil Walton

A

new multilingual anthology
of Great War poetry called
We Werden Honderd Jaar
Ouder (We Became 100 Years
Older) has just been published. It
contains more than 100 German,
English, French and Dutch poems,
which are provided in their original
language as well as in Dutch. We
spoke to compiler and translator
Chris Spriet.

missed, and that it was a sweet and
honourable duty to sacrifice your
life for king and country. As the
war progressed, sentiments such as
sarcasm and boredom, compassion
and comradeship crept in. Finally
these expressions merged with the
theme of “re-creation” – which later
would emerge in the completely
new poetry of the Imagists and the
Modernists.

Where did the idea for the
book come from?
As a teacher of English, I developed
a series of seminars on war poetry.
While at first this focused on
the “classics”, it grew to include
lesser-known poets and specific
themes (the loss of belief in God,
executions, conscientious objectors
etc). Meanwhile I had started
contributing to the newsletter of
the Friends of the In Flanders Fields
Museum in Ypres. I would select an
original war poem and translate or
make my own rendering of it, and
add a short comment. Eventually
this came to the attention of
cultural fund Davidsfonds, who
asked whether I would be interested
in compiling an anthology of
war-related poems.

What surprised you most about
the poems you researched and
selected?
What struck me deeply is the extent
to which some survivors of the war
were beset by an incurable sense of
nostalgia. Having survived, but lost
the “intensities of hope and fear”
as Edmund Blunden put it, they
were never to re-experience such
intensity of feeling during their
later lives. Many found this very
hard to deal with. They ended up
getting lost in an utter sense of
isolation. Blunden never ceased to
repeat how he missed those days of
“way back when”: “I ought to have
remained there with my ( fallen)
comrades.”

from left to right, Peter Peene of davidsfonds, chris spriet and actor and illustrator wim opbrouck, who recited a selection of poems during the book’s launch

Have you chosen mainly the
well-known war poets?
I deliberately limited the share that
these get in my compilation and

© wim opbrouck

broadened the scope to include
lesser-known poets, female poets
and even anonymous poets. Some
are by ordinary privates without
the slightest poetic pretensions.
The fact that their poems are totally
devoid of literary aspirations makes
their message all the more urgent
and imminent. I also included
poems that had been written for
the Wipers Times, which was a
soldiers’ magazine distributed in
the Ypres Salient for the benefit of
the “ordinary Tommy”, and for the
Liller Kriegszeitung, which was
published in Lille for the German
4th Army.
Is this the first time some of
them have appeared in print?
Quite likely. This is particularly true
of the German poems that were
critical of the official national line.
Even during the Nazi regime they

were considered degenerate and
were completely forbidden. Only
very recently did they rise to the
surface again. I also include the
French poem “Elles” by Henriette
Sauret, who ponders what to her is
the injustice of the fate of women
during warfare. Her original had 20
lines removed by the censor. And I
take pride in giving a voice to such
literary giants as Claudel, Cocteau,
Eluard and even the painter De
Vlaminck and sculptor Zadkine.
Do you see an evolution in the
type of poetry written during
the war?
Poems written during the initial
stages of the war reflect the
soldiers’ belief that they were in
for “a summer’s war”, which they
expected to be over by Christmas
1914. The overall feeling was that
the war was an adventure not to be

What impresses you most
about First World War poetry?
One element is the overwhelming
communicative appeal of many
poems, which has braved the
times and remains unimpaired
to the present day. It was also a
deeply moving experience for me
to find out that, even though some
poets represented “enemy sides”,
the feelings they expressed were
virtually equal to what was felt on
the other side. This increased my
awareness of just how universal
war poetry was and remains to the
present day. War poetry does have a
tale to tell, even 100 years on.
Chris Spriet will be signing copies
of his book at Boekhandel De
Reyghere, Markt, Bruges on 14
November at 20.00

Nationwide survey on homophobia and sexism

Plight of young educators is pushing Flanders’ turnover crisis to new heights

L

october 16, 2013

Battle lines

What were your selection
criteria?
I had three main objectives. I
wanted to avoid including too
many overly avant-garde poems,
so that the poems would be
sufficiently accessible by everyone.
And I wanted to achieve a balance
between the languages represented.
The majority are of course in the
languages of the three major
warring nations: France, Germany
and the UK. But I also included
some Dutch and Flemish poets, one
Italian and even an Indian poet.
And finally I wanted to incorporate
different styles, from the more
patriotic poems in classical,
rhyming construction to the more
reflective poems in free verse and
more experimental styles.

Limburg’s teaching programme a year earlier, she had sent
dozens of application letters, done short stints at two
schools and sat home unemployed for a combined total of
five months. Worried that she would soon have no income
or job, she began applying for non-education positions.
In May, Stuvers took up her current position as an
administrative faculty staff member at the University of
Hasselt. She says she misses teaching, but is convinced
she did what was right for her. “When you’re young, it’s
important to have something steady, to have a salary you
can count on,” she explains. “In education, you sometimes
live in insecurity for two to three months and you never

Flanders today

Multilingual anthology reveals universality of war poetry

© koen degroote

“They graduate with such high expectations and
eagerness, but when they’re out there on their own, they
awake to a brutal reality.” As alarming numbers of young
teachers find themselves forced to leave the industry, we
look at the reasons behind this growing crisis in Flanders’
schools.

living

know what’s coming next. I wanted security.”
Stuvers’ story is by no means unique. Young teachers
across Flanders are checking out of the education system
at alarmingly high rates, crushed by a system that urgently
needs more educators but is failing to retain them.
According to the education department’s 2011 job report,
20% of Flemish secondary-school teachers under 30 leave
the profession after less than five years. In Brussels, that
number increases to 50%.
Marc Hermans, head of the education department at PXL
University College in Hasselt, has seen countless alumni
crash and burn. “They graduate with such high expectations

The first-ever national survey on
homophobia, transphobia and
sexism has been launched by Bruno
De Lille, secretary of state for equal
opportunities of the Brussels-Capital
Region. Partners collaborating for the
survey are the Centre for Equal Rights
and the Fight Against Racism and
the Institute for Equality Between
Women and Men. The study is being
carried out by the University of
Antwerp.
The online survey, which will
run until 7 December, will assess
attitudes regarding equality between
the sexes and for members of the
LGBT community. Part of the survey
specifically concerns the situation in
Brussels.

Homophobic violence has proven
difficult to eradicate in both Brussels
and Flanders. Last year the federal
government, following a number of
highly publicised attacks, including
one on the Flemish radio presenter
Sven Pichal and the country’s first-

ever homophobic murder, introduced
a national action plan. The plan
included, among other provisions,
training for the police in dealing with
complaints of anti-gay violence.
In 2012, the number of homophobic
attacks reported to police was 157,

compared to 87 in 2011. The true
number, however, is likely to be much
higher, as many victims do not report
attacks to the police or communicate
that homophobia might be a
motive. Police in Brussels wrote out
administrative fines for homophobic

aggression short of physical violence
1,519 times in 2012 – equivalent to
four a day.
“There remains a social stigma on
gays and transgenders, kept in place
by existing power relations and social
structures,” said De Lille, who is gay
himself. “If we know which factors lie
at the basis of this sort of stereotypical
thinking, policymaking can be more
targeted and more efficient. This
study is of major importance.”
The survey is open to everyone
aged 16 and over, is available in in
Dutch, English and French, takes
about 25 minutes to complete and is
confidential. Alan Hope

told about the Dutch-speaking community in
Brussels, the quirky museums of Flanders,
anything and everything to do on the Flemish
coast and which villages across the region are
worth a visit. And Flanders Today provided
its readership with the news of the day, so
they could keep up with the region they made
their home.

Bigger and better
Now that we’ve established ourselves, we’re
ready to expand. Flanders Today relaunched

` www.beyondthebox.be

11

` continued on page 3

itself with a new website with daily news and
updates. There are also new apps for Android
and iOS on the way, so you can read Flanders
Today whenever you want, wherever you are.
Want to get the daily news emailed? We’ve
got that, too. Want your trusted weekly enewsletter? You can still have it, but now you
can personalise it to receive as much – or as
little – as you want. One of our most exciting
new features is Make Your Own Newspaper.
Choose the articles you want to read, and they
will be delivered to you as a pdf – your own,
personal newspaper. 

Print

Online display

Full page
380 x 255 mm
€2.200
½ page
186 x 255 mm
€1.200
2 columns
380 x 100 mm
€950
Special rate & module: for tourist offices, real estate,
hotels, HR companies & restaurants
½ page
186 x 255 mm
€935
Special module
90 x 50 mm
€150

Leaderboard
728 x 90 PIXELS – 30kb
rate: €30/1.000 impressions
IMU
300 x 250 PIXELS – 30kb rate: €35/1.000 impressions
Skyscraper
120 x 600 PIXELS – 30kb rate: €30/1.000 impressions
Leaderboard in newsletter €750
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Expat Time

Essential insights for
foreign nationals in Belgium

Expat Time is a brand new title and the
first of its kind in Belgium. ING, the leading expatriate bank in the country is collaborating with Ackroyd Publications
to produce a free quarterly magazine for
its top 25,000 expat clients. Targeted at
Belgium’s international community, the
magazine is published by Corelio, one of

Belgium’s largest media groups.
Ackroyd Publications’ portfolio already includes Newcomer, Flanders Today, Expat
Directory, Education Guide and WAB, and
the websites Xpats.com and TheBulletin.be.
ING “contributes to Expat Times” editorial
content via expert opinion and details of its
events and seminars.

bank’s 25,000 top-tier expat clients, the
magazine targets a group with considerable purchasing power. Readers occupy
decision-making positions, both in private
and public service, with an average length
of stay in Belgium of 7 years. The magazine
focuses on Brussels but also features the rest
of the country.

The 36-page magazine has a fresh, distinctive and attractive design, and its editorial
content is an appealing blend of nice-toknow and need-to-know. People are at
the heart of this project: individuals from
around the world who have made their
home in Belgium. Their faces lead the reader
through all sections of the magazine. Each
issue profiles expats from various walks
of life while covering a range of topics: real
estate, careers, business, estate planning,
investment and more.

Advertising with Ackroyd
This new publication offers a rare opportunity to reach an exclusive audience. As the
leading publisher for foreign residents in
Belgium, Ackroyd is in the unique position
of having a print, online and digital portfolio
that is continually expanding. It is part of the
Corelio group, which provides cutting-edge
and quality editorial content for advertisers
across the country. Ackroyd Publications
therefore provides a one-stop, very flexible
shop for all your advertising needs.

Targeting the affluent
and influential

Please contact Helena Vreedenburgh
at helena.vreedenburgh@ackroyd.be
Expat Time is aimed at the expat community or Evelyne Fregonese at Evelyne.Freliving in or moving to Belgium. Its readers are gonese@ackroyd.be for additional
English-speaking, but that is not necessarily information and the best offer for your
their mother tongue. By distributing to the marketing package. 

The quarterly also includes:
•
•
•
•
•
•
•

Events and happenings in Brussels and beyond
A practical guide to life in Belgium
Shopping, design and eating out
Property
An overview of new laws and tax rules and how they affect readers
Columns: one on finance, the other a humorous look at expat life
A full-page artwork by a Belgian artist.
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Newsletters

Your daily dose of news
Each day TheBulletin.be keeps readers
up to date with news from across Belgium via its email newsletter. It features
a mix of serious and light-hearted news
items, as well as information about shopping, sport and the weather. This is supplemented by a weekly mailout, which
includes topical guides and features on
lifestyle, finance and culture, an Englishlanguage video item submitted by the
VRT’s Flanders News department, plus
our job of the week and classified ad of
the week.

Classifieds: The relaunched small ads section on our website is the ideal place for our
readers to pick up anything from furniture
and home appliances to babysitters and
second-hand cars 

These newsletters provide more than 10,000
subscribers with highlights from the news,
targeted job adverts and advice on living
and working in Belgium. They have proved
highly successful and, due to popular demand, we will be launching extra, targeted
newsletters this year.
They will provide a healthy mix of stories
and promotions with a focus on the following
areas of importance to expats:
Jobs: For new arrivals in Belgium, a job is
one of the top priorities. So, in cooperation
with Belgium’s leading online recruitment
site, Jobat, we’ll be advertising jobs targeted
at the expat community
Property: Just as important as the dream
job is a place to call home. That’s why real
estate is the most popular subject among visitors to TheBulletin.be, with readers looking
to expand, downsize, find a flatmate or move
to the countryside

Newsletters:

Daily
Classifieds
Events
Real Estate

Unique Leaderboard
€ 750
€ 750
€ 750
€ 750

Dedicated
€ 2,250
€ 2,250
€ 2,250
€ 2,250

+ content + value proposition
+ content + value proposition
+ content + value proposition
+ content + value proposition
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